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Capsule————— MANNERSHIP———

INFRAS

185 Akihiro Yoshida

Shifting from the traditional, 9h / nine hours proposes an unprecedented idea of lodging service in an urban area. The service
represents “the space for sleeping in a metropolis”.

9h is the time spent for three basic actions: take a shower, sleep, and get ready: one hour + seven hours + one hour. Based on
this concept, 9h offers urban stay for people, on business for instance, who spend a busy and active day in a metropolitan area.
9h, an innovative commodity enriched by the unique design and hospitality, is about to be exported to numerous places in the world.
9h offers organic and inorganic elements of a hotel conceptualized in a consistent design manner. Simply designed, 9h has
neither inconsistency nor meaningless decoration. All the objects fit into one of three design categories: FLAT, FORM, and
TEXTURE. Each category has its own appropriate value, simple and satisfying. No luxuries and yet contentment is created by a
new form of design practicality.

9h / nine hours minimizes the traditional elements of the capsule hotel to radically optimize the functions that relates to “sleep” and “get
ready”. It was then that the new accommodation style of 9h was born. The new style attracts a lot of female guests and non-Japanese
tourists. Non-Japanese guests, in fact, account for over 80 % of the total number of guests during the on season.m
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