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SECTIONS C-C

SECTION 2-2

The Meydan retail development performs not just as an efficient retail
complex but as a true urban centre in one of the fastest growing areas of
Istanbul. Located in a suburban area on the Asian sector of Istanbul, the site
borders an IKEA as well residential plots to be developed in the near future.
Through its geometry and circulation strategy, the complex anticipates its
subsequent integration into a dense inner city context as an alternative to the
usual out-of-town retail box development. The different retail spaces are
clustered together and parking is placed underground, liberating the ground
entirely for a large urban square in the centre of the scheme. The central
square is activated though a number of new pedestrian routes, linking the
underground car park to the ground level and accessible from the wider
city context though two new routes across the roofs of the retail spaces. To
organise the retail volumes as an extension of the surrounding topography
rather than as sheds deployed onto an asphalt platform- common to out
of town retail developments, all roofs are connected to the surrounding
topography at several points and designed as gardens with extensive
vegetation. In addition to physical continuities between the new development
and the surrounding context, rooflights are introduced to retail areas that
create visual contact between the retail spaces and the gardens on the
roofs. The experience of shopping at Meydan Shopping Centre is in this way
continuously connected with the urban space beyond.

Sustainability

This revolutionary new mall concept that transforms the normal out—of-
town retail shed into a landscaped, intelligent and sustainable development
through the use of functional and architectural interventions. All roofs
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are green roofs, mostly walkable, forming a green park in the heart of an
emerging new Istanbul suburb lacking in open green spaces. All ventilation
is natural, heating and cooling comes from boreholes rather than traditional
mechanical plant (a first in Turkey) and solar panels power all public lighting.
Open spaces with trees, plants and shades are proposed rather than an
enclosed mall. All parking is underground, but naturally ventilated, with a
shunt-fan scheme as back-up in cases of fire. Lastly, through its geometry
and placement on the site, the scheme maximizes natural shading and
creation of wind shelters, using architectural massing to change and improve
the local environment instead of mechanical reparative measures.Jfl
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